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Visit North Carolina, formerlyhe North Carolina Division ofourism, Film and Sports
Developmenthas contracted with theesearch company TN& data on North Carolina visitors

since 2006 ¢b{ Aa GKS ¢2NIRQa fI NHSal LINPOJARSNI 27
segments of the travel industry. The coamy has over 13,000 fdiime employees worldwide

and offices in more than 80 countries

¢ KS NBaSH NOK TiaBAnEd®candudisoerfl GORO Infernet-based interviews
among past 1anonth travelers who have traveled more than 50 miles froneit homes
(excluding commuters). From this sample, data from 4&B(b00 past month travelers is also
collected for even greater insightsinformation collected includespurpose of trip,mode of
travel,travelparty characteristicsplacesvisited, number ofnights, accommodations activities,
spending and cemographics Data collected are weighted to match US Census variables, market
size, age of household head, household income, and householdBieetesearch staff of Visit
North Carolina creatdthe following report based on this data from TravelsAmerica.

The purpose ofthis reportis toprofile the average North Carolina visitdwoth overnight visitors
and daytrippers. The report also includes comparisons between-ofistate and resident
visitors where applicableAt the end of the report, an appendix offers definitions of key travel
terms.
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2016 North Carolina Visitor Profile
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8 In 2016, approximatelyd8.6 million persontrips were taken in North Carolirendranked # in theUS
in terms of domestic visitatian

8 Eightynine percent of all domestic visitors came to North Carolina for pleasure purposes,eigtile
percent of visitors came to conduct business (includes meeting/convention). The remiireeg
LISNOSY (i AYRENE (SRl &2gtateF 2 N GAAAGAY T GKS

8§ The summer (JuneAugust) was the most popular season for trasceNorth Carolina, witmearly
thirty-sixpercent of alR016 visitors. Fall(September Novembej followed with twentyfour percent
of the annualisitors. Thespring(March- May) season welcomed twentiwo percent of visitorand
winter (DecembeiFebruary) sawmearly nineteerpercent of visitorsn 2016. Augustwas the single
largest month for travel to the state withearlythirteen (12.8%) pecent, followed by July(11.4%)
andJune(11.3%)

8 Forty-three percent of North Carolinavernightvisitorslodgedin a hotel/motel, while thirty-nine
percentstayed in a private homeMore than aght percent stayed in a rental home or condo, while
more than fourpercent stayed in a personal second hoorecondo. Threepercent stayed in an RV
park or campgroundApproximately two percent of overnight visitors indicated that they stayed in a
shared economy property such as an AirBnB or VRBO.

8 The averagéravel party size for all North Carolina visifpartieswas?2.2. Twentynine percent of
travel parties to the state included children in the party.

8 Ninety-one percent of all travelers to the state drove (includes personal automobile, rental,
motorcycleand RV), whilsevenpercent traveled by air.

8 In 2016, the average household trip expenditure by visitors to North Carolina waa $The average
household trip expenditure for overnight visitors waé1$. Daytrip parties to the state spent
approximatey $128 per visit.

§ The top states of origin dbtal visitors to North Carolina were {state residents46.7%6), Virginia
(9.0%), South Carolina8(5%), Georgia %.9%), Florida 8.8%), Tennessee (3.2%), New York (2.8%),
Maryland (2.4%)Pennsylvania (3%)and New Jersef2.1%)

8 Nearly thirtyfive percent of the households that traveled to North Carolin2@i6 had a household
income over $00,000. The average household income for all visitors we&2R0.

8 In 2016, Raleigh/Durham/Fayettevilld 8.1%) wa the top advertising market of origin fall travelers
to the state, followed by Charlott®(8%),GreenvilleSpartanburgAsheville(8.5%),Greensboro/High
Point/Winston Salem8 2%), GreenvilllNew BeraWashington §.6%), Atlanta %.2%), Washington,
DC(4.2%),New York 3.2%), Norfolk-PortsmouthNewport News (B%) and RichmonédPetersburg
(2.6%)

. ___________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile
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8 In2016, approximately39 million overnightpersontrips were taken irfNorth Carolina North Carolina
ranked #6 in the US in terms of domestowernightvisitation.

8 Ninety percent ofall domesticovernightvisitors came tdNorth Carolingor leisurepurposes, while
eightpercent of visitors came to conduct busingsgludes meeting/convention)The remaningtwo
LISNOSY G AYRAOIFGSR G2siaeSNE NBFazy F2N GAaAaAdAy3

8§ The summer (JuneAugust) was the most popular season deernighttravelto the state with thirty-
sevenpercent of allovernighers. Fall (SeptembeiNovember)followed with twentyfour percent of
visitors. Thespring (MarchMay) and winter (DecembeiFebruary) seasons sawenty-two percent

and seventeenpercentof annual visitorgespectively Augustwas the largest month foovernight
travelto the statewith fourteen percent followed byJuly (12%), June (11%) and October (9%)

8§ Overnightvisitorsto North Carolinaspent an average @.7 nights inthe state in 2016. This was a
thirteen percentincrease fron2015

8 Fortythree percent of North Carolina overnight visitors lodged ihogéel/motel, while thirty-nine
percent stayed in a private home. More than eight percent stayed in a rental home or condo, while
more than four percent stayed in a personal second home or condo. Three percent stayed in an RV
park or campground. Apprariately two percent of overnight visitors indicated that they stayed in a
shared economy property such as an AirBnB or VRBO.

8 The average travel party size for @dernightNorth Carolinavisitor partieswas2.2 people Twenty
eightpercent ofovernighttravel parties to thestateincluded children in the party.

8 Eightynine percent ofovernighttravelers to thestate drove (includespersonalautomobile, rental,
motorcycle and R whileeight percent traveled by air.

8 In 2016, the average household tripxpenditure for overnight visitors was$$6. Resident overnight
visitors spent an average 08%$2and outof-state overnight visitors spent an average G#8.

8 The top states of origin a@vernightvisitors to North Carolinavere instate resident$37.0%), Virginia
(10.3%),South Carolina (8.6%}eorgia §.5%),Florida 6.0%),New York (3.8%Rennsylvania (8%),
Maryland (30%),New Jersey2.8%)and Tennesse¢2.8%).

8 Halfof the households that traveleavernightto North Carolina i2016 hada houséold income over
$75,000, andnore thana third (36.7%) of them had an income of over $100,00he average annual
income of overnight visitors to the state wa87%14Q

8 In 2016, Raleigh/Durham/FayettevilleLQ.3%0)was the top advertising market of ongfor overnight
travelers to the state, followed by Charlotte 7.5%), GreenvilleSpartanburgAsheville (6%),
Greensboro/High Point/Winston Salem (6.2%), Greend#ées BeraWashington (5.7%)Atlanta
(5.6%),Washington, DC (5.6%), New York (4.886)Norfolk-PortsmouthNewport News (3.4%)

______________________________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile
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Main Purpose of Visit

In 2016, nearly nineout of ten 89.9%) of domestiovernightvisitors came taNorth Carolinafor leisure
purposes, which included visiting friends andatisles,outdoor recreationand entertainment/sightseeing
Nearly eightpercent (7.7%) of overnightvisitors camefor general business;onvention, seminar or other
group meetingwhile less than thregoercent traveled tahe state¥ 2 NJ @ 2 (i K SWile NovB Cadiofing &
has a strong history of being a leisure travel state, the propotiasincreased from eightpne percent in

2014 tonearly ninetypercent in 208.

Primary Purpose of Overnight Trip to North Carolina

86.4% 89.9%

100% 1 2015
80% - m 2016
60% -

40% -
11.4%
20% - D 77% 2.3% 2.4%
. -
0% T T f
Leisure Business Other
2016 Primary Purpose of Overnight Trip
NC Resident Vs. Owlf-State Visitor
100% - 88.7% 90.5% m NC Resident Visitor
m Out-of-State Visitor
80% -
60% -
40% -
20% 7.9% 7.5% 3.4% 1.9%
| -
0% T T T
Leisure Business Other

Out-of-state travelersto North Carolinaare only slightly more likely to be Isure visitors tharresident
overnight visitors. More than ninety percent ofout-of-state overnighttravelers to North Carolinan 2016
were leisure visitors whileearlyeighty-ninepercent ofresidentvisitors were leisure visitorMore than seven

percent of out-of-state visitors in 208 indicated that their primary purpose of visit was business.
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2016 North Carolina Overnight Visitor Profile

First Time Visitors

In 2016, more thanfifteen percent ofout-of-state overnight visitors were first time visitors to the stagimilar
to 2015 Nearlytwo-thirds (62.%%6)have visited more than three times in the last 5 years.

2016 First Time Oubf-State Overnight Visitors to North Carolina

2015
100% - 84.8%  84.7% 2016
80% -
60% -
40% - 152%  15.3%
20% -
0% : .

First Time Visitor Repeat Visitor

Average Length of Stay
The average length of stay for all North Carolina visitteeeased thirteen percent from 2016 2016, with
both resident and oubf-state visitors incredng their length of stay in North Carolina

Average Length of Stay for Overnight Visitors to North Carolina
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. ___________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile

Travel Volume by Season

When examiningovernight visitation based on the typical seasonal schedule, the summer (June through
August) withthirty-sevenpercentwas the most popular season for overnidrdavel to North Carolina.Fall
(September through Novembemas the next most popular travel seas@d%o)for overnightersfollowed by
spring (March through Mayyith nearly twentytwo percent andwinter (December through Februarwjith
seventeerpercert of overnight visitors.

50% -

40% -

30% -

20% -

10% +

Overnight Travel by Season to North Carolina

0%

40% -

30% -

20% -

10% -

37.0%
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0,
2836 07 50 24:3%
21.7% -
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17.0%
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2016 Overnight Travel by Season to North Carolina
NC Resident Vs. Oulf-State Visitor

38.4% m NC Resident Visitor
33.1% m Out-of-State Visitor

24.7%
23.4%
10.6% 21.0% 22.4% p)
17.2% o

0%

Winter Spring Summer Fall

Summerwas the most popular season footh resident andut-of-state overnightvisitorsto the state and
the fall seasorwas the second most popular season with twefiye percent of outof-state travelers and
twenty-three percent of resident traveler®Out-of-state travelers are slightly more likely to travel during the
winter season in North Carolirthan resident travelers

. ___________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile

Travel Party Size
The average travel party size fiorth Carolinaovernight visitor paies stayed constant in 201 @wvith an
average of 2.2 persons per travel party.

Average Party Size for Overnight Visitors to North Carolina

2.2 2.2

25 - 2.2 2.2 2.2 2.2 2015
m 2016

2.0

15 -

1.0 -

0.5 -

All Overnight Visitors NC Resident Visitors Out-of-State Visitors

Children on Trip

Twenty-eight percent ofall overnight visitor parties ttNorth Carolinancluded children The average nonber
of children on trips wa4.9. Residenvisitor parties areonly slightly more likely to include children thawit-
of-statevisitor parties 29% vs. 8%).
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2016 North Carolina Overnight Visitor Profile

Lodging Used itNorth Carolina

In 2016, forty-three percentof North Carolnavisitorslodgedin ahotel/motel, down from fifty-three percent

in 2015. Thirty-nine percent stayed ina private home up slightly from 205. The dher categories of
accommodationshowed little change from 2014With the increase in shared econonodbing properties,

a new category of lodging was included in the 2016 data. Two percent of North Carolina overnight visitors
indicated that they used some type of shared economy lodging while in the state.

Lodging by Overnight Visitors to North Carolina
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2016 Lodging by Overnight Visitors to North Carolina
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Outof-state visitors are more likely tose a hotel/motel and rental homes as accommodations than resident
visitors but are also more likely to stay in a private home while visiting the sR&sident visitors are more
likely to stay in dimeshare or an RV park/campgroutithn outof-state vsitors.
|
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2016 North Carolina Overnight Visitor Profile

Mode of Transportation
The primary mode of transportation by overnight visitors to North Carolina has remained consistetitavith
personalauto being thedominant form of transportation§3.1%), whileabouteight percent travel by air.

Primary Mode of Transportation to North Carolina
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Not surprisingly, NC resident visitors are more likely to use their own automobile as primary transportation
for overnight travel within the state than odf-state visitors.While aut-of-state visitorsalso primarily drive
to North Carolina, thegre moe likely to flythan resident visitors

. ___________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile

Origin of Visitors

In 2016, the top states of origin for North Carolina overnight visitors included North Car8lit@4),Virginia
(10.2%), South Carolina (8.6%zeorgia §.5%), Florida 6.0%0)and New York(3.8%). Visitation share from
Georgiadecreased fromeight percent in2015 to just over sixpercent in 206. The top ten outof-state

markets representorty-eight percentof North Carolina overnight visitars

Top States of Origin of Overnight Visitors to North Carolina
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2016 North Carolina Overnight Visitor Profile

Trip Planning

Nearlyone-fifth of 2016 overnight visitorsonsideredNorth Carolina for a visit at least six months before the
visitandeightpercent considered the state more than a year before visitidgnsideration time for traveb

the stateappears tohave shortened oly slightly in 206. Tenpercent of North Carolina overnight visitors
considered the statenore than a yeaprior to travel in 205, whileeightpercent did so in 204
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weeks before visiting as owff-state visitors. Oubf-state visitors are more likely to considée stateat least

one month pior to travel and nearly twice as likely to consider North Carolina more than six monthsagrior

travel.

. ___________________________________________________________________________________________|
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2016 North Carolina Overnight Visitor Profile

Just over twelvgercent of overnight visitormade the decisioto visit the state at least six months prior to
the visit, whilemore than thirtysix percent of overnight visitors made the decision within two weeks of
visiting.

How Far in Advance Overnight Visitors Made Decision

S to Travel to North Carolina
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2016 How Far in Advance Overnight Visitors Made Decision to Travel to
North Carolina
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Residentvisitors aremuch morelikely to make the decision to visit North Carolina within two weeks of travel
than out-of-state visitors. Thirty percent of outof-state visitors decide to visit at least three months prior to
visit, whilenineteenpercent of redilent visitors decide to visit at least three months prior to travel.

. ___________________________________________________________________________________________|
VISIT NORTH CAROLINA 13



2016 North Carolina Overnight Visitor Profile

A larger proportion ofovernight visitors to North Carolinased friends/relatives and social/commercial
networkingto plan their tripsin 2016than in 205. The top sources of informat for trip planning are
personal experience, friends/relatives, search enginessmuihl/commercial networking sources

Own experience

Friends/relatives

Search engines (Google, Bin
Yahoo, etc.)

O

Social/Commercial Networking
Sources

Online full service travel website

Top Sources of Information for Trip Planning

IIJ
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1
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9.2%

(Expedia, Travelocity) 8.4%
Destination website (official site 10.8% 2015
of state or attraction) 8.1%
m 2016

Travel provider website (airline
hotel, rental car, tour)

Travel review sites (TripAdvisor,
Yelp, etc.)

Travel club (AAA)

Destination printed material

Travel provider either in person
or by phone

9.3%
7.3%

J

6.7%
4.5%

J
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q
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2016 North Carolina Overnight Visitor Profile

Out-of-state visitorgend to use more sources of information overall than resident visifarparticular, hey
are more likely @ rely onfriends/relativesand search engingfan resident visitors to North Carolina.

2016 Top Sources of Information for Trip Planning
NC Resident Visitor Vs. OCuof-State Visitor
35.8%
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37.0%
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Search engines (Google, Bin 1.8%

Yahoo, etc.)*

©

17.0%

11.8%

ial ial N ki
Social/Commercial Networking 12.9%

Online full service travel website
(Expedia, Travelocity)

Travel provider website (airline
hotel, rental car, tour)

m NC Resident Visitor
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2016 North Carolina Overnight Visitor Profile

The proportion of overnight visitors booking travel througavel provider websiteincreased from 203 to
2016. Other top methods of booking travel continue befull service travel websites, directly with destination
or travel provider andlestinationwebsites.

Top Methods of Booking Travel

|
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2016 North Carolina Overnight Visitor Profile

Out-of-state visitors are much more likely to use travel provider websites, full serviggeedrdivel websites
and by directly contacting travgbroviders than resident travelersThe most common method of booking
travel by resident visitors in 26was by contacting the destinatiar attractiondirectly.

2016 Top Methods of Booking Travel
NC Resident Visitor Vs. Ouof-State Visitor
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2016 North Carolina Overnight Visitor Profile

Expenditures by North Carolina Visitors

The average overnight visitor party spendinghe state was 16, down slightly from 2015 Spending in
most expenditure categoriesvas flat Thedecrease in transportation expensagas the main factom the
decreased average total spending.

Average Spending by Overnight Visitor Parties

|
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2016 North Carolina Overnight Visitor Profile

Out-of-state visitors to North Carolina spesikty-two percent more on average per trip than resident visitors,
particularly in the categoriesf lodging, gasoline/transportation and food/beverage.

2016 Average Spending by Overnight Visitor Parties
NC Resident Visitor Vs. Cof-State Visitor
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2016 North Carolina Overnight Visitor Profile

Activities

Nearly onethird (31%) 0f2016 overnightvisitors to North Carolingpent time withrelativeswhile in the state.
More thanone-fourth shopped 27%)and nearly one-fifth visitedfriends (17%) while travelingpvernightin
North Carolina.Activities that showedargestincreases in the proportionf overnightvisitorsparticipating
from 2015 to 2016 included visiting relatives(+2 percentage points)hiking/backpacking+2 percentage

points),theater/drama(+2 percentage points), angine tasting/winery tour(+2 percentage points).Note that
responses to this question are not mutually exclusaed percentages do not equal 100%. Therefore, proportions should not be
aggregated to combine categories of activities. Also note that these activities do not imply purpose of trip.

Activities Participated in by Overnight Visitors to North Carolina

Adivity 2015 2016 | Activity 2015 2016
Visiting Relatives 29% 31% | Sport Evert 4% 2%
Y outh/Amateur/Collegiate/Othe&pectato}
Shopping 26% 27% | Nature Travel/Ecgouring 3% 2%
Visiting Friends 18% 17% | Bird Watching 2% 2%
Beach 16% 14% | Theme Park/Amusemeiark/Water Park 2% 2%
Fine Dining 16% 14% | Golf 2% 2%
Rural Sightseeing 15% 12% | Horseback riding 2% 2%
Historic Sites/Churches 11% 10% | Native American ruins/Rock art 2% 2%
Urban Sightseeing 11% 9% | Biking/Road Biking/Cycling 1% 2%
State Park/Monument/Rereation area 9% 8% | Farms/Ranches/Agtours 2% 2%
Museums 8% 7% | Spa/Health Club 2% 1%
Wildlife Viewing 7% 6% | Sport Event 1% 1%
Youth/Amateur/Collegiate/OtheRarticipanj
Craft Breweries 4% 6% | Rafting/Kayaking/Canoeing/Paddleboarding 1% 1%
Hiking/Backacking 4% 6% | Area where a TV show or movie was filmed 1% 1%
Fishing 5% 6% | Motorboat/Jet ski 1% 1%
Old Homes/Mansions 7% 5% | Sailing 1% 1%
Wine Tasting/Winery Tour 3% 5% | Symphony/opera/concert 1% 1%
Casino/Gaming 5% 4% | Sports eventg Major/Professional 2% 1%
National Park/Monument/Recreation area 5% 4% | Motor Sports 1% 1%
Local/folk arts/crafts 5% 4% | Rock/Mountain climbing 1% 1%
Other nature (photography, rockhounding, etc 5% 4% | Distilleries 1% 1%
Nightclubs/Dancing 4% 4% | Mountain Biking 1% 1%
Gaidens 5% 3% | Musical Theater 2% <1%
Theater/Drama 1% 3% | ATV/Fourwheeling 1% <1%
Special Events/Festivals 3% 3% | Rodeo/State Fair 1% <1%
Musical performance/show 3% 3% | Scuba diving/snorkeling 1% <1%
Zoos/Aquariums/Aviaries 4% 3% | Skiing/snowboarding 1% <1%
Art Galleries 4% 3%
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2016 North Carolina Overnight Visitor Profile

Resident and wt-of-state visitorsbehave similarly with regards to activities participated in while traveling to
and within North Carolina. #omewhatlarger proportion obut-of-statevisitors are likely to viswith relatives
while traveling to the statgparticipate in fine dining, do rural sightseeing, visit historic sites/churches and visit
national parks than resident visitar#\ larger proportion ofesidentvisitors are likely twisit with friends, visit

the beach o visit a state park than otdf-state visitors.

Activities Participated in by 208 Overnight Visitors to North Carolina
NC Resident Vs. Owif-State Visitors

Activity NC Out-of- | Activity NC Out-of-
Resident  State Resident  State
Visitor Visitor
Visiting Rlatives 29% 33% | Bird Watching 2% 2%
Shopping 27% 27% | Sport Evert 2% 2%
Youth/Amateur/Collegiate/Othe&pectato)
Fine Dining 10% 17% | Spa/Health Club 1% 2%
Visiting Friends 18% 16% | Farms/Ranches/Agtours 1% 2%
Rural Sightseeing 10% 13% | Biking/Road Bing/Cycling 1% 2%
Beach 16% 13% | Horseback riding 2% 2%
Historic Sites/Churches 8% 11% | Rafting/Kayaking/Canoeing/Paddleboarding 2% 1%
Urban Sightseeing 7% 9% Native American ruins/Rock art 2% 1%
State Park/Monument/Recreation area 11% 7% Sport Event 1% 1%
Y auth/Amateur/Collegiate/OtherParticipan}
Museums 7% 6% Motor Sports 1% 1%
Fishing 5% 6% Area where a TV show or movie was filmed 1% 1%
Hiking/Backpacking 5% 6% Sailing 1% 1%
Wildlife Viewing 6% 5% Rock/Mountain climbing 1% 1%
Old Homes/Mansions 5% 5%
National Park/Monument/Recreation area 3% 5% Motorboat/Jet ski 1% 1%
Wine Tasting/Winery Tour 4% 5% Sports eventg Major/Professional <1% 1%
Craft Breweries 6% 5% Musical Theater <1% 1%
Gardens 2% 4% | Symphony/opera/concert <1% 1%
Casino/Gaming 3% 4% Mountain bikirg <1% 1%
Other nature (photography, rockhounding, etc 4% 4% | ATV/Fourwheeling <1% <1%
Art Galleries 3% 4% Skiing/snowboarding 1% <1%
Nightclubs/Dancing 5% 3% Distilleries 1% <1%
Musical performance/show 4% 3% Hunting 1% <1%
Golf 2% 3% Cavens 1% <1%
Theater/Drama 4% 3% Horseracing <1% <1%
Zoos/Aquariums/Aviaries 3% 2% Water skiing <1% <1%
Special Events/Festivals 3% 2% Rodeo/State Fair <1% <1%
Theme Park/Amusement Park/Water Park 2% 2% High School/College reunion <1% <1%
Nature Travel/Ec@ouring 3% 2% Scula diving/snorkeling <1% <1%
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2016 North Carolina Overnight Visitor Profile

Demographic Profile oNorth Carolina Overnight Visitors

Nearly twaothirds (64 2%) of theovernight visitors to North Carolirere married andhirteen percentof the
NB3IA2Yy Qa dighiced inidawed or sepifated) larger proportion of oubf-state visitors to the state
are currently married@5%) than resident visitor62%). Thirteenpercent of outof-state visitors are divorced,
widowed or separated, whilevelve percentof regdent visitorsare divorced, widowed or separated

The largest proportion of North Carolina overnight visittasth resident and oubf-state, classify themselves
as white 84%) Tenpercent classify themselves as black/African Americgnslightly fron nine percent in
2015. Threepercent of overnight visitors seféport their ethnicity is Asian/Pacific Islander.

Nearly wo-thirds (64.7%)of North Carolinaovernightvisitor partieshave a household head with a college
degree othigher. The averagevernightvisitoris 47 years old up from 45 years old in 2015ixtysixpercent

of resident visitors have a household head with a college degree or higher, whikosixpercent of outof-
state visitors have a college degree or high€he NC resid# overnight visitor is slightly youngerg#ears
old) than the outof-state overnight visitor (@years old).The average North Carolina overnight visitor has
vacation days each year.

The average household income of overnight visitors to Northlaron 246 was$87,140, up from$83,870

in 2015. Half of overnight visitors in 20¥&porteda household income®5,0000r more. Twenty-onepercent
had a household income of over $125,000he average household income of resident overnight visit@as w
$77,770in 2016, while theaverage household income of eaf-state overnight visitors was9®,45Q

Fifty-nine percent of overnight visitor parties reported that the head of household is employed, while twenty
two percent are retired. The remaindegportedd y 2 (i S Yadsliv@lesttRsOut-of-state visitors (2%)
are slightly more likely to be retired than resident visitdrg%).

The average household size of a North Carolina overnight visitor party iw2127, the same as in 2015
This waghe case for both irstate and outof-state visitors.
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2016 North Carolina Overnight Visitor Profile

2016 Top Advertising Markets

In 2016, the top advertising markets sendirmyernight visitors to North Carolinawere RaleigfDurham
Fayetteville(10.3%0),Charlotte 7.5%),GreenvilleSpartanburgAsheville 6.5%),GreensboreWinstonSalem
High Point (6.2%), Greenvildew BeraWashington (5.7%Atlanta (56%),Washington DC5(6%) andNew
York (43%) Advertising markets correspond withA S { BeSigh&éd Market Areas (DMAS).

Top Advertising Markts of Origin for North Carolin®vernightVisitors

DMA of Origin 2015 Percentage 2016 Percentage
of Total of Total
Overnight Visitors Overnight Visitors
RaleighDurham (Fayetteville) 13.5% 10.3%
Charlotte 9.1% 7.5%
GreenvilleSpartanburgAshevile-Anderson 6.3% 6.5%
GreensboreWinston SalenrHigh Point 4.3% 6.2%
GreenvilleNew BeraWashington 4.0% 5.7%
Atlanta 5.9% 5.6%
Washington DC (Hagerstown, MD) 4.6% 5.6%
New York, NY 4.2% 4.3%
Norfolk-PortsmouthNewport News 2.3% 3.4%
PhiladelphiaPA 2.2% 2.7%
RichmondPetersburg, VA 1.6% 2.5%
Columbia, SC 1.0% 2.1%
Chattanooga 1.0% 1.8%
Augusta, GA 1.3% 1.6%
Miami 0.4% 1.4%
Myrtle BeachFlorence 1.6% 1.3%
Wilmington 3.1% 1.2%
TampaSt. Petersburg (Sarasota) 0.9% 1.2%
Baltimore 1.4% 1.1%
Roanoke/Lynchburg, VA 1.4% 1.0%
OrlandeDaytona BeaciMelbourne 1.0% 1.0%
Cleveland 1.0% 1.0%
Pittsburgh 0.7% 0.9%
Boston (Manchester) 1.5% 0.9%
Knoxville 0.7% 0.8%
Nashville 1.1% 0.8%

b2GSY ! ROSNIAaAYy3d YIN]JSGa RARAMER o0& bAStasSyQa 5Saai
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Vacation Attitudes

More thanhalf of North Carolina overnight visitors feel they need at least one vacation awesightlyfrom
2015. Nearly halfalsoindicate that they travel as often as possible.

Current Feelings Concerning Vacation Travel

_/l
47.4%
| feel that | need at least one vacation trip a year,
pay 52.4%
. 48.5%
| travel as often as possible 47.0%
Spending time and money on other aspects of my life (besid 11.4%
my home) is more important than vacation travel 12.1%
Taking time off from work for vacation travel is becomir 10.4% 2015
harder than it used to be 8.9%
| m 2016
Spending time and money on my home is more important tha 9.5%
vacation travel 11.7%
| do not need to travel because | am satisfied with activitie 4.4%
available locally 5.5%
4.2%
| avoid travel because hassles outweigh the benefit: 4.2%
4.9%
I lack a compelling reason to travel on vacatic
5.1%
0% 20% 40% 60%
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North Carolina oubf-state visitors are more likely to repothat theytravel as often as possibleResident
visitors more often note thaspending time and money on their home and other aspects of life is more
important than vacation travel

2016 Current Feelings Concerning Vacation Travel
NC Resident Visitor Vs. Cof-State Visitor

53.0%
| feel that | need at least one vacation trip a yea
52.1%
| " ol 42.9%
| travel as often as possible 49 3%
Spending time and money on other aspects of my life 15.9%
(besides my home) is more important than vacation trav 9.9%
Taking time off from work for vacation travel is becomir 10.2% ® NC Resident Visitor
harder than it used to be 8.1% B Out-of-State Visitor
Spending time and money on my home is more importa 14.5%
than vacation travel 10.0%
I do not need to travel because | am satisfied with activiti 5.7%
available locally 5.3%
. . . 5.6%
| avoid travel because hassles outweigh the benefi
3.4%
_ . 5.2%
I lack a compelling reason to travel on vacatic
5.0%
0% 20% 40% 60%
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Satisfaction with Overnigh¥isitsto North Carolina

More than nnety-two percent of overnight visitors to North Carolina in BOfere either very or extremely
satisfied with their visjitand the proportion of those visitors who were extremely satisfied increased from
fifty-five percent to fifty-six percent Both resident and oubf-state visitors express high satisfaction with
their visits to and within North Carolina.

Satisfaction with Overnight Visit to North Carolina

60% -
2015
04
S0% m 2016
40% - 36.9%35 995
30% -
20% -
10% - 6.5% 6.7%
1.1% 0.9% 0.0% 0.2%
0% : : : | —— |
Extremely Satisfied Very Satisfied Somewhat Not Very Satisfied Not at all Satisfied

Satisfied

2016 Satisfaction with Overnight Visit to North Carolina
NC Resident Visitor Vs. Qof-State Visitor
70% - 64.6%

® NC Resident Visitor
60% - .
m Out-of-State Visitor
50% -
40% -
30% -
20% -
10% - 6.5% 6.8%
0.3% 1.2% 0.0% 0.4%
0%
0 T T T T 1
Extremely Satisfied Very Satisfied Somewhat Not Very Satisfied Not at all Satisfied
Satisfied
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2016 North Carolina Daytrip Visitor Profile

Hacw 2 NI K / F NREAYlF 5F@0NARLI £A
{ dzY Y I NEB

8 In 2016, approximatelyd.7 million daytripswere taken in North Carolina. North Carolina rankexim
the US in terms afiaytrip visitation. A daytripper is defined as a visitor who did not spend any nights
away from home, but traveled at least 50 miles emay from home.

§ Eightyfour percent of alldaytrippers visitedNorth Carolina for pleasure purposes, whilearlyten
percent of visitors came to conduct business (includes meeting/convention). The remaining
respondentdndicatedand 2 0 KSNE NBI a xtite F2 N GAAAGAY 3T GKS

8§ Thesummer (June August)was the most popular season fdaytravel to North Carolina, withearly
thirty percent of all2016 daytrippers followed bywinter (Decembeif~ebruary)with twenty-five
percent, fall (September- November)with twenty-three percent andspring (MarchMay) with
twenty-two percent Junewas the single largest month folaytravel to the state withmore than
twelve percent, followed byFebruarywith twelve percent.

8 The average travel party size fdaytrip visitor parties tdNorth Carolina wag.1 people. Thirty-two
percent of travel parties to the state included children in the party.

8 Nearly nnety-sevenpercent ofdaytrippersto the state drove (includes personal autonmieh rental,
motorcycle and RV)

8 In 2016, the average household trip expenditufer daytrip parties to the statavasapproximately
$128 per visit,down slightlyfrom $131in 2015.

8§ The top states of origin aflaytrippersto North Carolina were kstate residents {1.0%),and the
nearbystates of South Carolin8.3%),Virginia 6.7%),Geagia @.5%) Tennessee4(3%)and Florida
(1.0%)

8 More than half 57.8%)of the households that traveled to North Carolioa a daytripin 2016 had a
household income over $50,000.

8 In 2016, Raleigh/Durham/Fayettevill0.1%)was the top advertising niket of origin fordaytrippers
to the state, followed by Charlotte (5.5%), GreenvilleSpartanburgAsheville 13.6%),
Greensloro/High Point/Winston Saleni8.3%),and GreenvillelNew BeraWashington 8.7%)
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2016 North Carolina Daytrip Visitor Profile
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Main Purpose of Visit

In 2016, eighty-four percentof daytrippers visitedNorth Carolina for leisure purposes, which included visiting
friends and relatives, outdoor recreation and entertainment/sightseeinge proportionof daytripperswho
visitedfor general bginess, conventiorseminar or other group meetingasnearlyten percent in 208.

Primary Purpose of Daytrip to North Carolina

100% 1 87.1% g4 204
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80% -
m 2016

60% -
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0
20% - 9.6% 9.7% 330 6.1%

0% T T f
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Travel Volume by Season

The proportion of daytrippers whtraveled to and within North Carolinaluring thesummer and winter
months increased in 2@] with more thantwenty-nine percent of daytrippers visiting durirgummer and
twenty-five percent visiting in the winter

Daytrip Travel by Season to North Carolina
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2016 North Carolina Daytrip Visitor Profile

Travel Party Size
The average travel party size for North Carotiagtrippersin 2016 was2.1 people

Children on Trip
Thirty-two percent ofdaytrip parties to North Carolina included children. Among those who traveled with
children, the average number of children on trips vz

Mode of Transportation
The primary mode of transportation by daytrippers to North Caralithe personal autd95.7%), whileess
than four percent of daytrippers choose an alternate form of transportation

Primary Mode of Transportation to North Carolina
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. ___________________________________________________________________________________________|
VISIT NORTH CAROLINA 29



2016 North Carolina Daytrip Visitor Profile

Origin of Visitors
As expectedthe top states of origin for North Carolirdaytrippersin 2016were residents and those from
nearbystates, North Carolina(71.0%), South Carolin&.3%),Virginia(5.7%) andGeorgia 4.5%).

Top States of Origin of Daytrippers to North Carolina
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Trip Planning

Not surprisingly, daytrippers to and within North Carolina planned their visits within a shorter timeframe than
overnighters. Nearly twothirds of 2016 daytrip visitorsmade the decisioro visit North Carolindess than

two weeksbefore the visit.

How Far in Advance Daytrippers Visitors Made the Decision to Travel

65.2% to North Carolina
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The topsourceof informationfor daytrip planning in North Carolina is personal experience, followed by
friends/relatives search enginesocial netvorkingand official destinaion websites

Top Sources of Information for Daytrip Planning

Own experience

Friends/relatives

Search engine

Social/Commercial Networking
Sources

Destination website (official sit
of state or attraction)

Other online planning source§

Destination printed material

Travel review sites (TripAdviso
Yelp, etc.)

Online full service travel websité
(Expedia, Travelocity)

Travel provider website (airline
hotel, rental car, tour)

0% 5% 10% 15% 20% 25% 30% 35%
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